Draft release
 2






January 19, 2010

New Tourism Guide Is Theming With Tourism Experiences

The coolest coast in the country is showcasing its wow factor experiences, its range of accommodation, from relaxed camping to five star luxury, and its innovative attractions, in a new holiday guide as aesthetically pleasing as anything else on the coffee table.

The Western Lake District holiday guide for 2010 is a glossy directory of what to do and where to go, on what the 2010 marketing campaign is describing as ‘The Cool Coast’.

Its striking front cover reflects the two facets to the area that make it so unique for the visitor, from the bracing sea-focused experiences available along the coast, to the tranquil and relaxed environments around some of Britain’s most beautiful lakes.

The guide follows a thematic route this year, with themes such as Truly, Madly, Deeply explaining the range of activities available in an area with Britain’s Favourite View, outstanding regional food and wild, outdoor experiences.

Rugged Gems shifts the focus on to the dramatic scenery and sporting activities to enjoy within the Western Lake District landscape, whilst the Cool Coast and the Colourful Coast explore the relaxation, wildlife encounters and sporting thrills on offer.

Festivals play a major part in the Western Lake District’s tourism calendar and receive much attention in the new guide, as it launches the concept of West Fest is the Best Fest – a marketing theme that will be unravelled as the year progresses.

Printed to a run of 50,000 and also available as an interactive brochure online at www.western-lakedistrict.co.uk this new-style guide is sure to catch the eye of consumers across the country.  It will also be supported with a national media campaign and include two competitions with prizes of attractive stays in the Western Lake District.

The guide is also supported by a new Top Attractions leaflet for the Western Lake District.  This has been printed to a run of 250,000 and is set to encourage more visits to the area’s attractions.  New attractions featured for this year are Cars of the Stars and the James Bond Museum in Keswick.

This leaflet is available digitally, online at www.western-lakedistrict.co.uk and for order, or by calling 01900 818741, or emailing info@western-lakedistrict.co.uk for those wishing to take a stock.

The Western Lake District Tourism Partnership is funded by both Allerdale and Copeland Borough Councils, both of whom are delighted with the new approach to promotion through the holiday guide.

Councillor Hugh Branney, the portfolio holder for tourism at Copeland Borough Council said, "Tourism is of crucial importance to Copeland and the whole of West Cumbria, so I am delighted with the new tourism guide and Top Attractions leaflet. These are two high quality, well-designed publications that I am confident will do lots to encourage people to visit this area.

“The Western Lake District really is one of the most beautiful places in the whole of the country, and I hope more people will come to see it."
Adding to this, Margaret Jackson, Allerdale Borough Council’s Executive member with responsibility for Tourism, said: “This is a terrific initiative to promote the Western Lake District and help spread the word that Cumbria is open for business.

“Tourism is an important part of Allerdale’s economy. We live in a wonderful part of the world and it’s important that the message about the quality of product we have here is delivered widely and effectively.” 

New Tourism Director for the Western Lake District, Katie Read, says: “We chose to go down a thematic route in order to position the area in the way that the modern consumer wishes to select their tourism choices.  Many are now more interested in the experience that a holiday can provide, than the destination in which it takes place.  The Western Lake District is packed with unique experiences and the new guide conveys this in a stunning manner, both visually and descriptively.”

Anyone wishing to order a guide can do so online at www.western-lakedistrict.co.uk or by emailing info@western-lakedistrict.co.uk 
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