Press release: 15/12/2009

Appeal for West Cumbria’s

“Super Six” to come forward

A newly-formed tourism group established with a mission to get more visitors to discover Cumbria’s West Coast is appealing for leading business people to come forward to join its new board.

Six new board members are needed to come forward to form a new West Cumbria Tourism Partnership Board, to help steer the work programme of the newly-appointed Director of the new West Tourism Cumbria, Katie Read.

The members – ideally from the private sector and with an interest in the success of tourism throughout the west coast – will help oversee what the group does to attract more visitors and tourism investment to the area.

They will provide unique business experience to help the group achieve its aims. The roles are voluntary although reasonable expenses could be claimed and all expressions of interest need to be in by January 15th, 2010 by midday.
 
West Cumbria Tourism will work to represent the interests of all tourism businesses between Millom in the south to Bowness-on-Solway in the north, as well as many other destinations inbetween including the towns of Cockermouth, Workington, Whitehaven and Maryport.
 
Katie Read has been appointed by Cumbria Tourism to be the Director of the newly-established West Cumbria Tourism which has recently been tasked with the role of improving West Cumbria’s tourism performance. She will work work directly with those in the industry across the area to develop tourism, with the overall aim of getting more people to visit the Western Lake District and Cumbria’s “Lake District Coast.”

Katie said: “Now more than ever, West Cumbria needs business people to step forward if they have an interest in tourism and a desire to see this area succeed as a visitor destination.”

“We have seen how fragile the tourism economy can be and the impact this can have on many other businesses. The challenge is very clear now – raising the profile of this area due to the message that has gone out worldwide to visitors about this part of Cumbria following last month's weather.”

Key projects coming up in future years and involving a range of partners across the West of Cumbria include “Roman Maryport” the development of the museum and Camp Farm; Egremont Castle Pavilion, and Whitehaven Hotel townscape and orientation programme.

The success of tourism in all of Cumbria’s towns, villages and valleys, is vital to the county's economy in terms of jobs and bringing in visitors who then help keep local businesses alive.
It’s an industry that generates an estimated £100m a year for Copeland and an estimated £216m every year in Allerdale – not just in tourism but associated businesses that rely on the industry like painters and decorators, website companies, food suppliers and laundry services.

The group has been tasked with the role of developing tourism on behalf of partners with a stake in the success of tourism in the area including - Allerdale Borough Council, Copeland Borough Council, Cumbria Tourism, Hadrian’s Wall Heritage Limited and Britain’s Energy Coast™ West Cumbria.

Recruitment to the Board will be by invitation and involve a selection process. Anyone with appropriate experience is asked to contact Richard Greenwood, Development Director for Cumbria Tourism on 01539 825024 or on rgreenwood@cumbriatourism.org. To request a guidance note for prospective board members which includes details of how to apply can be obtained from Katie on 01900 818987 or by emailing kread@cumbriatourism.org
Notes to Editors:
1: For more information or interviews with Katie Read, contact Cumbria Tourism’s Press Office on 01539 825075 or on pressoffice@cumbriatourism.org
Katie is pictured here (right) with West Cumbria Tourism Marketing Manager Lucy Hardy.

2: Cumbria Tourism is the lead organisation for tourism in the county and is at the heart of the Cumbria Visitor Economy.  It is also the largest membership organisation in Cumbria with more than 3,000 members.  Over 15.3 million annual visitors to Cumbria contribute more than £1.1 billion to the local economy and support around 36,000 jobs.  To find out more about the work of Cumbria Tourism, visit www.cumbriatourism.org
3: Cumbria Tourism is supported by the Northwest Regional Development Agency (NWDA). The NWDA leads the economic development and regeneration of England's Northwest and is responsible for: Supporting business growth and encouraging investment; Matching skills provision to employer needs; Creating the conditions for economic growth; Connecting the region through effective transport and communication infrastructure; Promoting the region’s outstanding quality of life.

4: To book accommodation in Cumbria – the Lake District, visit www.golakes.co.uk
