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Eateries Urged To Divulge Details Of Their Favourite Sausage Strolls!

The tasty, regional food delicacy Cumberland Sausage is to be the focus of a marketing activity aimed at enticing visitors into the Western Lake District to enjoy what are being termed ‘Sausage Strolls’.

The Western Lake District Tourism Partnership is encouraging eateries which have Cumberland sausages on their menu to get in touch and highlight how a customer could enjoy a bracing walk to build up the appetite prior to arrival, or a nice, relaxing saunter after the meal, to burn off the calories.

One of the first venues to suggest a Sausage Stroll is The Gincase, at Mawbray Hayrigg near Silloth.  This rural tea room, craft barn and farm park has built up its reputation as a provider of quality, regional produce and tasty dishes, but it is equally adept at spotting great marketing opportunities.

The Gincase’s suggested Sausage Strolls can be enjoyed along the Solway’s beautiful coastline, around one-mile away, where the invigorating sea air and stunning marine landscape provide loads of leisure opportunities.

With sausages available at The Gincase, a visitor from either outside Cumbria or within can relax and partake in a bit of beachcombing, or nature spotting, with relish. They can then tuck in to Cumbria’s best-known regional delicacy once the mind and body are cleared of all 9-to-5 stresses.

The Gincase’s John Nattress says: “We loved the idea of the Sausage Strolls the moment we heard about it, as it seems such a great way of combining food with travel and leisure time.  

“It makes it easy for the visitor to know where to go to enjoy great regional food, traditional recipes and some fabulous walks.  These are recommended by the venues at which they tuck in to their tasty sausage and therefore seen as being well worth trying out, on this recommendation.”

The Western Lake District’s tourism director, Katie Read, says: “Food and travel are intrinsically linked in the 21st century, but the visitor needs to be pointed in the right direction, advised on the best places to eat and guided on the right path to follow when heading out for a walk.

“The Sausage Strolls initiative will figuratively put everything on a plate for the visitor, making it easy for them to go to where they can combine their desire to taste fresh, local produce with a wish to enjoy the Western Lake District landscape.”

The Western Lake District Partnership is urging other businesses to follow The Gincase’s lead and put their suggestions forward, so that their venue can potentially be included in what will become a guide to where to go for a Sausage Stroll.

This initiative is just one of various food-related campaigns that the Partnership is organising to help businesses bounce back after their hard Autumn.  


Venues wishing to be part of this marketing initiative can email the relevant details to xxxxxxxx or call xxxxxxxxxx to provide the information over the phone.  Details are required by March 5.

More information about The Gincase can be found at www.gincase.co.uk for those who cannot wait for their Sausage Stroll and chance to tuck in!
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