Press Release: February 11th, 2008
First Western Lakes Workshop is Massive Success!

An events training workshop held by the Western Lake District Tourism Partnership on behalf of the tourism community has been hailed a complete success by Partnership bosses.

The day was attended by a variety of event organisers in the area, and the day aimed to train those members to load up onto the county-wide system used by various organisations and tourist information centres, the system is also part of the Western Lake District’s website. Allowing members to update their details online themselves enables the information to be kept up to date on a daily basis, meaning visitors to the area are getting the right information at the right time. 
Event information changes so frequently, that this will enable event organisers to be more effective in their communication of event details.

This is the first time the Partnership have run a workshop of this kind in the area, given the take-up was 100% they are now working with members and Cumbria Tourism on other workshops which will 

One of the members who has found the day extremely useful is Wendy Black from The Rum Story in Whitehaven:
“I found the day to be a very constructive training session, providing a useful addition to our existing marketing tools, allowing me to be more productive and focused with my marketing time.”
Events are fast becoming a major draw for people into the county, and with the vast amount of events that are organised in the Western Lake District, from major festivals such as The Maryport Blues Festival to the smaller more frequent events such as the Whitehaven Male Voice Choir performances, it is not surprising the organisers are switching on to their internet audience.

The Partnership have supported a variety of events in the area over the last few years, from the Whitehaven Maritime Festival, to the Maryport Black Pearl visit, the latter of which drew 45,000 people into Maryport over the three days; and hope that continued focus on events in the area will pave the way for wider recognition of the variety of activities on offer to visitors in the Western Lake District.

Paul Sherwen, Allerdale Borough Council's Entertainments Manager and organizer of HMS Bounty's visit to Maryport said:

"We asked the Western Lake District Tourism Partnership's Marketing team to take on the responsibility of publicising the ship's visit to Maryport in August 2007.  The next thing we knew was when we googled ' Bounty - Maryport ' and four full pages of news stories appeared from all around the UK.  Consequently an estimated 45,000 people turned up in Maryport over three days. We will definitely want to sign - up the Tourism Partnership to market all our future events. "
Look out for future events and workshops from the Partnership at www.wester-lakedistrict.co.uk 
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